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WORLD EXPORT
DEVELOPMENT FORUM

TRADE FOR SUCCESS: CONNECT, COMPETE, CHANGE
Colombo, Sri Lanka ~ 12-13 October 2016

The Woild Export Development Forum (WEDF) ia & unique global conference and business-io-
business matchmaking event dadicated to aupporling trade-jed development.

As the flagship event of the International Trade Cantre (ITC), WEDF brings togethar over §00 senlor
poilcymakara, businass lendars, and representatives of iratle and investment aupport instibutions and
intemational trade sgencias ta address trade compeliiveness topica and to estabiish new

partnérahips,

The 18* edition of WEDF wili be co-hoated by iTC and the Minlatry of Davelopment Strategies and
international Trade of Bri Lanka through the Sri Lanka Export Development Board {EDB).

{TC ia the only United Nations organization with an exclusive focus on assisting smail and medium-
sized enterpriass (SMEs) to intamationalize. In 8r Lanka, where 91% of businesses are SMEs, EDB
Is the key agency prometing linkages to intamational markete and partners.

8ri Lanka has surpassed most of the Milennium Development Gosls (MDGa) targels set for 2015
and s today a middis-inesme country offering now trats and investment opportunities at & atrategic
iocation aleng the naw maritime 8ik Read in the Indian Ocean,

Trade for Success: Connect, Compete, Change

Under the theme Trade for Sitccess: Connect, Compete, Change’, WEDF 2016 will focus on helping
SMEa fiourish In reglonal and giobal value chalns agalnst the backdmp of new trade realities: the
digitalization of the global aconomy, dramatic shifts in eonaumer demand and buying power, and new
pattams of reglonal integration. -

As megereglons such as TPP and TTIP emerge, the voice of business iz essential to shaping
strategles for national compatitiveness.

COMPETE
Digite! doors to trade are opening for SMEs to compate in the global ecanomy.

CHANGE
Standards are an SME gateway to global markets. Thay reﬂect changlng consumsr demand for
| ‘gréater sucidi, environmental and-healin accountability. In trade. - . S
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Why attend WEDF 20167

WEDF 2018 Is designed for all those who are responsibie for driving and contributing to SME
innovation and internationaiization.

Jon us in 8ri Lanka for high-laval panel discussions, practicai workshops and B2B mastings to:

+ getaccess to latest knawledga on pelicies and businass strategies to navigate the new global
trade environment

o connect with experts on a wide range of trade issues, including standards, trade fackitstion
and laglatics

» find solutions to overcome key baniers to trade and fo increase competitivaness

= discaver how to respond affectively to shifting consumaer trends auch as in tourism

» sign new business deals with partnars from Srl Lanka and araund the world In faciitatad B28
meatings

WEDF Themes over 16 years

B ————————— FIRE ) —— ki ——— . ‘ . - -I

2018 Bustalnable T}ado: Inm;;rata. ln'v;it. Internationalize
2014 SMEs: Creating Jobs through trade
2012 Linking growth markets: New dynamics in global trade

2011 Privata gector engagement with LDCs for tourism. led growth and inclueive sustainable
development

2010 Adapting to pust-crisis world trada patterns, and Iassane for export development
2008 Consumer Consclance: How Environment and Ethics ara ifluencing Exports
2007 Bringing Down the Barriars - Charting a Dynamie Export Development Aganda

m Export Devalopmant and Poverty Reduction: Linkages and Implications for Expart Strategy-

2005 Export of Services: Hype or High Potential? Implications for Strategy-Makers

2004 Competitiveness through Public-Private Partnesship: Successes and Lassons Leamed
2003 Bueiness for Davelopment; Impiicationa for Strateqy-Makers

2002 Managing Competitive Advantage: The Values of Natioria! Strategy

2001 |s Your Trade Support Netwark Working?

2000 Export Devalopment and the Digital Economy

1889 Redefining Trade Promotion— Tha Need for n Stratagic Response
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WEDF 2016 PROGRAMME

Trade for Success: Connect, Gompete, Change
V4, 18 February 2016

New realities for international buainess

The consumens of tomarrow ara shifting, By 2030, two thirds of tha middie olass will be in Asla, 14%
In Europs, ang 7% In North Amerlca, according to the Brookings ingtitution. Urbanization is aigo
reshaping consumer and prodhction pattems.

As a result, much trade wii ba within and between South-South reglons, sich as batween Asla and
fast-growing Eastern Africa, or Lstin America, Consumners of the future will be predominantly young.
They wili travel, use mobile devices and pay attention to value for money — including cost, social and
environmental value. The jobs of the future will take these frends into mecount.

Trads policy is changing fast to meet theas new raalitiug, with the accant on maparegional trade
sgreements and consideration of sustainable consumer trends. Tha UN Sustinable Developmant
Goals reflect the need for trade policy and business solutions that are sustainabls — with an accent on
women, youth and spvionmental protetian.

This trade Increasingly takas place within regionat end giobal value chalns.

The WEDF responas: Talking business — doing business )
‘The 16" edition of the World Export Deveiopment Farum, et in Colombo, Srl Lanka, looks at the
changed game in sustalnable trade —and the Impact on small and medium-sized entarprises (SMES),
which Jorm the backbona of all economies.

This WEDF heips SMEs understand how to fiourish within value chains, through the sirategy of
Connact, Compete and Change.

Cconnect, Compste, Change
CONNEGT - As reglonal blocs cross oceans, the valce of business |s essential to shape sirategies for
netional competitiveness, Trade faciifation &nd logistios remaln important issues to addness.

COMPETE - Digtiai doors to ttada are cpaning for SMEs to eompeta in the global economy.

CHANGE - Standsrds are an SME gatewsly to globai markets, Tha{ reflect changing consumer
demand for graater social, environmental and heaith accountablilty [n trade, The tourlem sector is one
example of that, where companies need to adjust thelr offer for a taliorad experience that la both
authentic and sustainabie for local communities.

Event structure
The WEDF plenary sessions bring together major thought leaders in business, government and
academia {0 address these Issuss.

Practical ‘In focus’ and ‘how o' sessions are matched with each plenary topic — bringing business
cases, [TC tools and advisory servicss to help businesses take advantage of new trends and put
recommendations into action.

Facllitaled business-o-business mestings provide the opporiunity to explore new business
opportunities on the spot.

- et — @ hman ' - o b [ Y - - .. —
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DAY 1 - Wednesday 12 October 2016

MORNING SESSIONS

PLENARY 1: WHEN REGIONAL BLOCS CROSS DCEANS
Session manager: Rajesh Aggarwal, Chief, Trade Facilitation and Policy for Business

Thig planary highlights the volce of business in shaping strategles for nationsi competitiveness in
the naw frade landscape. The trade palicy game has changed with the rise of regional and mega-
reglonal trede agreements = frorm 90 in 1880, there ware 270 In 2015.

The Trane-Atiantic Trade and Investment Parinership, the Trans-Paoific Partnership and the
amerging Regional Comprehensiva Economic Parinership are reshaping global trade imperatives.
Reglons and sub-regions everywhere are placing the sccant on Integration to stay compstitive.

Supgested apeakersitopics: '
» Top businessstrade journalist — impact of mega-reglonal agreaments on business
o Pregident, Confedaration of Indian Industriea - How businesa can shapa trade agreements
o COMESA 8@ and/or Minlster, Kenya or Minlster, South Africa - How trade agreamants affect
Africa (9.9. AGOA)
» Govemment leader - Malaysia (preformad), Vietnam or Peru - Benefiting from maga-reglonal
agreaments
« Buslness [eader from Chila or Singapore
» Commonwesalth 83 - The voies of businees among Commonwealth states

INFOCUS: TRADE FACILITATION AND LOGISTICS IN REGIONAL INTEGRATION
Session manager: Rajesh Aggarwal, Chief, Trade Faclitation end Palicy for Business (In
ovordination with Marion Jansen, Chief Economist)

Caga studlen to address regionsl and megaragional irade blod lasues, faaturing the voloe of
buainess, There will be an aooent on Integration inte international valua chains,

Suggested spenkaraitoples:
s  COMESA
CARICOM
BARC
ADB
New Asla-Pacific Services Coalltion Mobllizes Businesa for the APEC Servicas Agenda —tha
role of 8sivicas Coelitions

AFTERNOQCN SESSIONS

PLENARY 2: DIGITAL DOORS TO TRADE
*  Sasslon manager: Marcos Vasna, Chief Enlerprisa Compeiitiveness

Digital technologies are reshaping how we trade, opening up new opportunities for SMEs in the
global economy, BMES can reach new consumers around the world directly, and integrats rmcre
quickly and higher up the value chain, thanks to e-commerce and technologies such as 3D

printing.

This sesslon features e-commarca success stories and expiores how SMEs in ail reglone can be
conneoted to ba competitive.

Supgestad speakeraf topics:

¢ Alibaba — inepirational keynote

o Nak#-porier - world's no. 1 online fashion retaller and supporter of the United Nations
Women's Fund for Gender equality

v African e-school sntrepreneur — buliding capacity

o Distribution/ logisticel payment — the bricks and mortar side of "&"
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€l Lankan govamment leader on “e*

WTO (new rules for new realities- IT) or UNCTAD (infrastructure priorities?)

GT Nexus ~ develaper and operator of the largest cloud-based supply chain plaiform
Tae Yoo, Senlor Vice President, Corporate Affalrs, Clsco

IN FOCUS: YOUNG ENTREPRENEURS ENABLE INNOVATION o
Sesxion manager: Marcos Vaena, Chief Enterprise Competitiveness (in coordination with David
Cordobes, Youth and Trade Programme Manager)

David to contribute: Young antrepraneurs take the stage to share how thay transform ideas Into
raality, and overcome key barriers to trade for SMEs, including the lack of access io talent and
finance,

Suggestad speakersitopics;

kapruka.com

Woman [T entrepraneur

3D printing entreprenewr

Grean technology

Sociat entrepreneur (sustainable agreultura)

— NP —— AN mam 4y . e pme i il . (S m—

DAY 2 - Thursday 13 October 2016

MORNING SESSIONS

PLENARY 3: STANDARDS, A GATEWAY TO GLOBAL MARKETS
Session manager: Marion Jansan, Ghief Economist

The SME Competitivaness Qutiook 2016 pressnts the impact of standards on SME competitivaness,
Sesslon apeakers ane thought leadars that have contributed to the publication,

Standards heve bacorne & gataway for SMEs to enter internationa) markets. Cerlification of standards
and regulptions may Inglude technical specifications requined by producers in the supply chain or
health, social or envimnmanta) standards demanded by cansumers or governmants.

Suggested spsakers/ toplos:
» Papsi or Neatie — working with supply chaina
» EU commissloner and/or SECO - policies 10 make standards work for SMEs
» Chinege govarnment ~ iinking to the G20/ Chineae businasa reprasentative B20
= 8ri Lanka govarnment -~ new sustainabllity initiativas

Launch of the ITC flagship publication: BME Compatitiveness Outiook 2018

SME "HOWLTD WORKSHOPR: YOUNG ENTREPRENEURS - FROM IDEAS TO MARKETS
Saaalon manager: Marcos Vaena, Chief. Enterprise Competitiveness

This sassion takes a value chaln epproach o help young entreprenaurs on the path to success,
From packaging and quality management advice io trade data analysia tools, to methods for
SMESs to prioritize sustainable trade, underetand buyer expectations from buyers, and more, IYC
expertise wili be available frea to SMEs at this "how-to” workshop,
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AFTERNOON SESSIONS

PLENARY 4: THE TOURIST: IN SEARCH OF AUTHENTICITY
Suggestod sassion manager: Rob

This saasion Is about buliding value by cresting a unique exparisnce for today's tourist.
WW%?@&%@Q&’"“ soclaliy consalous, Amang onfina consumars, 55% are wiling to

UEIVIUED (TUHT LA IO 152 WA 10111 340 prvnortas s e sorsarbed e

anvironmentai Impact — with the Asia-Pagific raglon in the lead, st 64% (Nlelsen 2014 survey).

Thia ls alao the case for tourism. More tourists are looking for a tallored experience that is
apthentio and has sustainable impact on iocal sammurnities.

Wallness {ouriam, for inatance, is estimated to raach 5878.,5 bilion or 16% of total tourism
ravenues, by 2017, (Stanford Resaarch [natitute) These toursm sectors ara fusied by trevelers
w?:?inMR value, quailty and well-being, Other such ssgments are eco-, adventure, and medical
tourism,

Sugpested spoakersl topics;

s  Minlster ¢f Trade, India - chalienges for tourism promotion
Bri Lenka representative ~ Ayurveda
Brazl! — (for regional balance)
Meroeco - wellness tourism (algo haips link o WTEQ)
Hungary ~ (link to next WEDF hast)
UK Secratary of Siate for intamational Development
LUNWTO

SME "HOW-TO" WORKSHOE: HOW TO GO DIGITAL
Sess/on managars: Marvos Vaena, David Cordabes

Thig enasion will provida e-commerse experiise lo SMEs, as wsll as introtuce them fo ITC ¢-
leaming courses for young entrepreneurs through the SME Trade Academy.

CLOSING SESBION



